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“Africa’s economic and social development agenda

will be fully realized only if youth are mobilized,

incentivized, energized, and equipped for

transformation’’
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YALTA at a glance

⊷ Youth in Agroecology and 

Business learning Track Africa 

(YALTA)

⊷ Youth drive sustainable food 

systems & economic development

⊷ Countries-Kenya, Rwanda, 

Ethiopia and Uganda

⊷ Target audience-youth-18-35 & 

AE actors  
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Results -2020-2022

⊷ Built capacity of over 500 Youth  to 

apply AE principles 

⊷ Supported over 160 youth to 

develop scalable Agroecological 

Businesses using 4Ds method 

(discover, define, develop & deliver)

⊷ Over 600 youth linked & connected 

to business experts & practitioners

⊷ Over 300 connected to markets & 

financial services, AE networks  

⊷ Cultivated a working relationship 

with over 1200 AE actors 4



Why Agroecology?

⊷ More sustainable solution-nutrition 

sensitive population

⊷ Alternative pathway that optimizes 

socio-economic benefits with less 

environmental consequences

⊷ Allows innovations

⊷ Supports resilience & adaptation to 

climate change

⊷ Solution to poverty &  livelihood 

challenges
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Why Youth? 
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#Country 

Total 

Population  

Youth 

Population 35 

yrs< % Youth 

1Kenya 56,900,000 45,520,000 80%

2Rwanda 13,460,000 10,498,800 78%

3Uganda 49,600,000 38,192,000 77%

4Tanzania 67,400,000 41,788,000 62%

5Ethiopia 122,600,000 88,272,000 72%

6Burundi 13,060,000 8,489,000 65%

7Madagscar 29,600,000 19,240,000 65%
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COUNTRY TOTAL POPULATION  Vs 

YOUTH POPULATION 

Total Country Population Youths Population

Average Youth Population 71%

Increasing youth population-opportunity 



Why engage Youth in Agroecology?

⊷ Secure the future of food systems & 

planet 

⊷ Scalable and replicable business 

models

⊷ Employment 

⊷ Stimulate innovations

⊷ Influence change

⊷ Sustainability 

7



‘’Having young people involved in agroecology is
crucial for the future, yet their involvement remains
limited’’
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Why are youth not attracted to AE?

⊷ Lack of functional AE markets

⊷ Attitude 

⊷ Erosion of culture & traditional food 

systems

⊷ Access to key resources

⊷ Policy –unfavorable –public 

investment

⊷ Portrayed image of agriculture 

⊷ Gap between ICT & Agriculture 

⊷ Education system
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Making Agroecology attractive 

to youth. A case of YALTA.



1. Improve Agriculture’s Image 
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⊷ Farming is rarely

portrayed in the

media as a young

person’s game

⊷ Seen as 

outdated

⊷ Unprofitable

⊷ Hard work

⊷Make it more appealing, 

nice & lovely as a money 

maker & a career
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2. Facilitate Acess to Land and Credit 
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⊷ Land is scarce 

and difficult to 

access by youth

⊷Without 

collateral getting 

credit is not a 

cup of tea 

⊷ Innovative financing

models for small &,

medium enterprises.

⊷ Promote family farming

models

Examples of Agroecology

Business accelerators: NSSF

innovation Fund, Stanbic

Business incubator, Youth

Enterprise Fund –Kenya, Uwezo

Fund, Youth Fund Rwanda,

Land accelerator, Agroecology

Accelerator-Shona and Kefeta

Ethiopia



3. Empower the Youth to Speak Up
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⊷ Youth be given an audience to voice

out issues that affect them, have

them addressed.

⊷ Youth be given an opportunity to

effectively participate in policy

reforms, formulation as well as

implementation processes at all

levels of (locally, nationally and

regionally)



4. Link AE to use of Information, 

Communication & Technology 
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⊷ Link social media to

Agroecology

⊷ youth are attracted to

modernization and use

of new technology ⊷ Use of social media

channels; such as,

youtube, facebook,

twitter etc



5. Organize AE Learning 

Exposures/field visits
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⊷ Integrate Agroecology

learning tours &

exposure visits for

youth & students to

where AE innovations

& best practices are

showcased

‘’Seeing is believing’’



6. Agroecology mentorship/coaching 

Opportunities
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⊷ Equip youth with right

skills & tools to start,

manage & sustain AE

businesses

⊷ Create a community of

practice for AE mentors/

experts/practitioners/co

aches/



7. Integrate AE in Research systems & 

curricula of learning institutions & 

education systems

17

⊷Offer training

opportunities

⊷ Transfer of knowledge,

technologies & best

practices



8. Organize & facilitate youth led AE 

markets (both physical & digital) 
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⊷ There is a

growing

demand for AE

products and

services

⊷ Create linkages

to the Value

chain actors in

AE



9. Work with the media 
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⊷ They are the ear &

eyes of the public

⊷ Youth profiling for

increased publicity

⊷ Appropriate

content creation

⊷ Awareness

creation &

appreciation of AE



10. Increased public Investment for scaling 

up AE in the region
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⊷ Budget

allocation



Conclusion

21

There will be no future-proof food systems without youth

as a major driver, in the transition towards sustainable food

systems. there is therefore; need for connecting and

involving young people as key drivers of change in achieving

a more resilient & sustainable food system in Africa.
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Thanks!
ANY QUESTIONS?

You can find me at

⊷ Yalta.initiative 

⊷ jerofarm2000@gmail.com


